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.4\ How Are Our Top Line Metrics For Our Entire Campaign?

347.48K
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«24%
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A How Are My Performance Metrics Across The Google Ads Networks?

Network
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YouTube Videos

A How Are My Individual Search Campaigns Performing?

Campaign

-

Impressions
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Grid contains more rows, but they have been clipped
Cost Per Conversion CTR
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A How Are My Individual Display Or Remarketing Campaigns Performing?

Campaign Name 1k

A Which days are giving us the most conversions?

Date 18 Conversions

Saturday 19% 40.60
Saturday © 48.50
Sunday 30% 39.00
sunday " 27.40
Monday ~19% 75.40
Monday ° 66.50
Tuesday T 74.80
Tuesday ° 106.00
Wednesday 17% 103.00
Wednesday ° 120.80
Thursday 31% 95.67
Thursday © 125.00
Friday S 62.40
Friday ° 83.10

Impressions
48% 384
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Video Views Avg.CPC CTR Conversions Cost Per Conversion
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0 o $1.37 159 0-50% gy 6100 o $25.00
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A Which hours of the day are giving us the most conversions?
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A What types of conversions am | tracKing?ontains more rows, but they have been clipped A How does cost per click trend with cost per conversions and overall conversions for the past 90 days?

Conversion Action Name Conversions 16 180 160
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A How do conversions trend with clicks and overall ad spend?
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A How does cost per click trend with overall conversions over the past 30 days?
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A What devices are consumers seeing our ads?

Device Total Impressions CTR Clicks Avg.CPC Conversions Cost Per Conversion ConversionRate Cost
Mobile devices with full browsers 5% a0 13% Qipsre 9% 2 ked 16% ba2d 2% oy 4% 9570 12% Look 6% Slodoe il
° 441,628 ° 0.44% 7 1,948 ° $7.30 ° 144.40 © $98.45 7 7.41% © $14,216.82
117,573 0.79% 930 $16.55 338.20 $45.52 36.37% $15,395.14
Computers a74Y L v 15% 2 48% a20% ~279 2409 v 149 a77%
P e 204,697 L 0.67% Rk 1,376 2o $19.82 e 427.90 0% $63.75 i 31.10% 7% $27,277.89
. 14,655 0.69% 101 $7.73 5.00 $156.17 4.95% $780.84
Tablets with full browsers v 3% v 23% v 26% v 20% - v 40% 9 v 40%
SX 14,225 228 0.53% 2% 75 20 $6.20 5.00 A% $93.00 = 6.67% e $464.99
9
Devices streaming video contentto TV screens 270% 6,897 - il - o e = & E 3000

11,730 0.00% 0 " $0.00
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.4\ What are my top performing keywords?
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$187.94

$34.25
$49.24

~44%

 $75.05
$49.35

Avg.Client CPC
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Grid contains more rows, but they have been clipped
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.4\ What actual terms did people search for to find my brand?

SearchTerm

Matching Keyword

i

6\ What are our top 10 adgroups across all of my campaigns?

Campaign Name

lllllll

Ad Group
————
R
aES——
CEE——
L
T
I

Impressions

1o 6:524
7 6,444

4y 1520
Y7 2041
1,296

~40%
1,813

500
2128Y%
128% 1,140

Impressions

S0y 15048
° 18,082

59 3781

© 5,877

1% 223,055
* 262,126
aso 1568

7 2,265

2,482

U

oy 212
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5690
° 4,410

74

Clicks

18
- o,
167% 8
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34% 47

27

~15%
159 31

Clicks

686
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Grid contains more rows, but they have been clipped.

CTR Cost Per Conversion Conversions
4.46% $146.33 29
-8% ~95%
4.08% $71.71 57
gop 1:24% $65.99 22
2% v- 689
36% ; © 54
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v ~17% 3%
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Grid contains more rows, but they have been clipped
CTR Conversions Cost Per Conversion
_ 456% 84.17 $125.06
17% ~28% 18%
3.77% 107.90 $102.92
3.49% 189 6490 oo 34789
3.35% ” 7670 ” $50.58
0.50% 61.00  $25.00
v19% ~8% v9%
0.41% 66.00 $22.68
7.02% 32.10 $65.99
5% ~74% v2%
7.37% 55.90 $64.78
359, 214% agy 3200 so4s $2823
°% 2.88% S0 o) * $85.94
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7 17.74% " 24.00 $57.17
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A What total possible impressions and market share am | capturingrelative to my competition?

Campaign Name

il

Possible Search
Impressions

~16%

~46%

40,165
46,635

5,136
7,521

A What Cities & Zip Codes Are My Ads Showing Up In?

Metroarea

unknown

New York, NY

Los Angeles, CA

Dallas-Ft. Worth, TX

Chicago, IL

Philadelphia, PA

Impressions

Jo5 35867
© 43177

19,857
3%
3% 20401

114% 4,890
10,473

g5 2768
° 7,102

179 223,055
7 262,079

59,047

. 00z

Clicks

45 1306
° 1,252

aa39 12
° 173

85
-
~7% 91

s4%
° 83

795 €0
" 64

41

a419
41% 58

v 1%

13%

Impr. (Absolute

Top) %

61.74%
61.19%

58.42%
65.73%

Adjusted Search
Impression Share

4 89-30%
" 92.59%

g 92:83%
° 94.43%

Impressions

19 283,803
© 343,757

6,378

2719
2 10,903

3,510
5
“43% 5 009

319 2143
° 2,804

J59 2518
© 3,141

19 1831
" 2,576

Avg.Daily Search Impr.
Share

1o, 8877%
" 88.32%

gy 9191%
" 93.66%

CTR

19 046%
" 0.36%
165 190%
" 159%
2.42%

959
2% 1 81%
175 252%
° 2.96%
1ay, 238%
© 2.04%

19 224%
© 2.25%
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Grid contains more rows, but they have been clipped.

Avg.Daily Search Lost IS Avg.Daily Search Lost IS Search (Absolute Search (Top)
(budget) (rank) Top) IS IS

0.00% 26% 11.23% 2% 57.04% 6% 85.39%

0.07% ° 8.28% ° 57.91% ° 90.33%

0.00% 2% 8.09% 14% 54.80% 5% 86.66%

0.00% " 6.34% " 62.61% ° 90.76%

Geo Campaign

Conversions

Grid contains more rows, but they have been clipped

Cost Per Conversion

P! g 8690 5o, $29.82
° 7,803 © 90.50 7 $31.44
119 708 185 2200 g1y 38580
© 788 © 26.00 ° $138.33
357 11.00 $117.66

a 3% a 9Y - Y
3% 368 9% 1200 2% $144.17
e 12 9 25:60 oy 93648
& 178 © 39.50 " $39.17
e oy 1650 agy 5148
° 326 ° 18.00 © $72.80
a7g 313 gy 1200 71y 54989
® 335 ® 13.00 © $85.16



< Adwords, Analytics, Programmatic with Sections_
Prope"?qt From Dec 10,2019 -Jan 08, 2020
edia

to Jan 09,2020 -Feb 07, 2020
CreatedOn Feb 07, 2020

A How do conversions trend with age brackets over the past 30 days? A How do conversions trend with gender breakdown over the past 30 days?
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A Which cities/zip codes are my ads are we getting the most conversions from? Grid contains more rows, but they have been clipped
Region Most Specific Location Clicks CTR Conversions Impressions Avg.CPC Cost Per Conversion Cost
0 0.00% 0.00 23 $0.00
T The Col - - - 21229 1179, 5.86 -
e Dl 5 9.80% 10.00 S 51 $ $ $58.60
lllinois Chicago 50% - 37% 2k 367% =2 9% 2220 37% sy 56% SR 105% et
& ° 21 ° 0.75% © 7.00 ° 2,794 " $13.40 7% $40.21 ° $281.45
" 0 0.00% 0.00 48 $0.01
Georgi 30032 - - - v 38Y% 12.58 1.94 - 9
eorgia 1 3.33% 6.50 3% 30 s 3 87.897% 41258
0 0.00% 0.00 47 $0.02
R - = v 36% ) : - 9
Colorado 80920 5 Ay A 36% 44 $33.45 $11.15 282453% 4,0 o0
0 0.00% 0.00 8 $0.00
New York 11552 - - - 509 25.94 4.32 -
ewor 1 25.00% 6.00 G ¢ . $25.94
22 0.41% 4.00 5414 13.37 $73.55 294.22
New York Manhattan ~145% ~10% : - 50% ~123% ~41% $ ~131% ~246% $

54 0.45% 6.00 12,084 $18.87 $169.80 $1,018.80
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A What is my audi affinity breakd:
Audience

boomuserlist::544886139
boomuserlist::545254456
boomuserlist::510655533
boomuserlist::774903320
boomuserlist::777161703

/Lifestyles & Hobbies/Business Professionals

Active View Viewable Impressions

~2%

~122%

- 30%

~43%

~28%

v 1%

130,006
132,153

17,847
39,595

35,731
46,304

21,189
30,361

25,950
33,167

71,825
71,360
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Grid contains more rows, but they have been clipped.

Clicks Conversions Cost Per Conversion
s 159 4700 29 $2450
° 604 © 40.00 ¢ $22.71
78 0.00
- S = .
295% 408 A $73.81
T P 70 1400 270 $18:32
© 186 © 22.00 © $13.33
g BB 0% 390 w130 $4337
° 78 ° 2.00 ° $100.43
72 4.00 $50.16
a 1Y - v 9
1% 73 4.00 25% ¢37.63
e 000 .
° 49 0.00



